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Writing for Trade and Niche Publications 
 

Kerrie Flanagan             kerrie.flanagan@gmail.com
      970-556-2489 
Twitter: Kerrie_Flanagan             
www.KerrieFlanagan.com     HotChocolatePress.com 
 
Kerrie is available for private consultations with magazine writing, finding markets, query 
critiques, content editing and other writing related topics. Contact her at 970-556-2489 or 
kerrie.flanagan@gmail.com  
 
Thanks for participating in the webinar on April 5 on Writing for Trade and Niche 
Publications. Here are some resources and information for you to help you on your 
journey to writing for these magazines.  
~Kerrie 
 
Resources 
 
Finding Markets 

• Writer’s Market (The front section of the book has articles and resources. My article, Tips for 
Getting Accepted into the Magazine World is in there and expands on some of things covered in 
the webinar): https://amzn.to/2GCwVZH 

• The Writer Magazine: https://www.writermag.com 
• All Freelance Writing: https://allfreelancewriting.com 
• Freelance Writing: https://www.freelancewriting.com 
• Funds for Writers: http://fundsforwriters.com/markets/ 
•  Writers Weekly: http://writersweekly.com/ 

 
Books 

• Formatting and Submitting your Manuscript: https://amzn.to/2IuDfir 
• Guide to Magazine Article Writing (my book available for preorder now): 

https://amzn.to/2JppeDZ 
 
Query Letter 
A good query letter is a vital part of the process. Learning how to write effective queries will help 
you find success in the magazine world. Here are two examples of mine that resulted in 
assignments. 
    
This first one was from early in my career and was sent snail mail. But it shows you the basic 
components and it shows you that it is possible to get an assignment if you do your homework 
(study the magazine and guidelines), even if you haven’t published many articles before.  
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Here is one I sent to The Writer Magazine: 

Nicki, 

We know the, “build it and they will come” strategy is not an effective marketing tool for writers. 
An email newsletter, on the other hand, works because people give their permission to receive 
it. Seth Godin, the marketing genius, says, “Selling to people who actually want to hear from 
you is more effective than interrupting strangers who don’t.” 

This article will focus on how and why to build a tribe of readers through the permission 
marketing strategy of an email newsletter. I will find and interview successful authors who 
effectively use an enewsletter.  I will find out: 

•    their strategies for building a list 
•    what they include in the newsletter      
•    how they measure the effectiveness 

I will also talk to marketing experts to get their take on this concept.  

By showing your readers why a newsletter is important, how to go about creating one, what to 
include, and how to measure its effectiveness, they will see why this is a great way to connect 
with their readers and ultimately sell more books.  

I am an author, writing consultant, publisher and accomplished freelance writer with over 17 
years’ experience. My work has appeared in publications such as, Writer’s Digest, Alaska 
Magazine, The Writer and six Chicken Soup for the Soul books. My article, “How to Find 
Success in the Magazine World,” has been featured in the Writer’s Market for the past six 
years. I am the author of five books all published under my label, Hot Chocolate Press and I am 
currently working on a book for Writer’s Digest. I was the founder and former director of 
Northern Colorado Writers and now I do individual consulting with writers. My background in 
teaching and enjoyment of helping writers, has led me to present at writing conferences across 
the country, including Writer's Digest, Willamette and Pikes Peak. You can find a complete list 
of my clips at: http://www.kerrieflanagan.com/kerries-clips.html 
 
I look forward to talking with you more about this idea, 
 
Kerrie 

Here is the resulting article: Build Your Tribe, One Subscriber at a Time 

--------------------------------------------- 
 
BONUS: If you email me, I am happy to send you a copy of my article, Tips for Getting 
Accepted into the Magazine World 


