
 The Writer instructs, informs, 
and inspires writers, 
providing practical coverage 
of the craft of writing and 
of the publishing industry. 
Founded in 1887, it is one 
of the oldest continuously 
published magazines in the 
United States and is the 
preeminent publication on 
the craft of writing.
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AUDIENCE PROFILE/DEMOS

64% 
Total number of 
intermediate/

advanced 
readers

AVERAGE AGE: 53
COLLEGE GRADS: 64%
AVERAGE HHI: $82,000

98+2+J 80+20+J
78+22+J 62+38+J

2670+4v MALE: 27%
FEMALE: 72%
OTHER: 1%

100% 
of readers say they attend 

writing events annually

1. To write/publish a novel

2.  To improve my 
writing/craft

3.  To publish individual short 
stories or essays

4.  To develop or build upon 
a successful freelance 
writing career

5. To write/publish a memoir

TOP 5 WRITING GOALS:

WRITING LEVEL:

25%
Beginner/

Intermediate 

11%
Beginner 

33%
Intermediate

9%
Advanced

22%
Intermediate/

Advanced 

Percentage whose goal  
is to get published

Plan to attend a writing class/ 
workshop in the next 12 months

Interested in craft or publishing 
how-to webinars

Would recommend The Writer 
magazine to friends and colleagues

98% 80.8%

78.2% 62%



EDITORIAL CALENDAR

Note: Editorial themes and features subject to change. Dates are tentative.

ISSUE THEME
SPACE 

RESERVATION
MATERIALS 

DUE NEWSSTAND

JANUARY Writing for Young Readers; Organizing the Writing Life 10/10/19 10/16/19 12/3/19

FEBRUARY Conferences, Retreats, and Festivals (Jan-June); 
Romance 11/7/19 11/13/19 1/7/20

MARCH Marketing and Social Media; Mystery 12/26/19 1/2/20 2/18/20

APRIL Poetry and Long-Form Nonfiction; Thrillers 1/23/20 1/29/20 3/17/20

MAY Breaking Out From the Page; Short Stories 2/20/20 2/26/20 4/14/20

JUNE Creativity and Inspiration; Humor and Essay Writing 3/19/20 3/25/20 5/12/20

JULY Agents; Traditional Publishing; Conferences, Retreats, 
and Festivals (July-Dec) 4/16/20 4/22/20 6/9/20

AUGUST Memoir; Research and Prewriting 5/14/20 5/20/20 7/7/20

SEPTEMBER The Novel; DIY Approaches to Selling Books 6/11/20 6/17/20 8/4/20

OCTOBER Self-Publishing; Horror, Sci-Fi, Fantasy 7/9/20 7/15/20 9/1/20

NOVEMBER The Digital World; Editors and Revision 8/6/20 8/12/20 9/29/20

DECEMBER Educational Guide, Freelancing 9/10/20 9/16/20 11/3/20

JANUARY ‘21 Writing for Young Readers; Organizing the Writing Life 10/8/20 10/14/20 12/1/20

FEBRUARY ‘21 Conferences, Retreats, and Festivals (Jan-June); 
Romance 11/5/20 11/11/20 1/5/21



OUR PRINT + DIGITAL AUDIENCE

Reach a targeted audience on virtually every platform
Through our team of experts, we develop and deliver highly engaging, world-class  

content disseminated and consumed through virtually all channels.

DIGITAL & MOBILE
51,000 Avg. monthly unique visitors 
120,800 Avg. monthly page views 

41,000 Dedicated e-mail subscribers

PRINT
32,000 Subscribers 
12 Issues per year
97% Subscriptions

3% Newsstand

SOCIAL MEDIA

31,500+
Facebook followers

14,600+
Twitter followers



PRINT + DIGITAL OPPORTUNITIES

DIGITAL ADVERTISING:

PRINT DISPLAY  
ADVERTISING
Increase visibility and generate 
interest among 32,000 avid 
readers.

TARGETED PRINT  
ADVERTISING
Target your advertising in sec-
tions and issues that speak to 
your customers. 
• Education/MFA Guide 

(December)
• Conferences Guide  

(February and July issues) 
• Author’s Marketplace  

to promote your work  
to our readers

WRITERMAG.COM
With more than 51,000 unique visitors per 
month, writermag.com aggregates timely 
and engaging content.

WEBINARS
Highly targeted webinar 
topics bring in an engaged 
audience eager to learn. 

Sponsor The Writer quar-
terly webinars by editorial 
staff or select your own 
topic and presenter.

DOWNLOADABLE PREMIUM LEAD 
GENERATION
GET LIVE LEADS NOT JUST IMPRESSIONS.
• Offer a free guide, coupon, or other valuable 

information in exchange for an email address.
• Provide your own content or we can develop 

it for you.
• We provide forms to collect your leads.
• Marketed on high-traffic web pages and 

social media platforms.
• We deliver qualified leads to you after the 

campaign.

SOCIAL MEDIA
Access the power of our writing 
communities across our social 
media platforms with more than 
46,000 members.

EMAIL  
MARKETING
Choose from spon-
sored messages 
featuring your own 
content or banner 
ads in our weekly 
e-newsletter. Both 
reach 41,000 opt-in 
email subscribers.



AUDIENCE EXTENSION

YOUR
AD

YOUR
AD

YOUR
AD

YOUR
AD

•  Regardless if an individual has seen your ad previously or not, we are able to 
target them across the internet on each of their devices

•  By targeting our niche audience you know your ads are reaching individuals in your 
target market right away, allowing each ad to provide a more impactful experience

•  Grow your existing customer base while also reaching new people who identify 
with your brand.

THROUGH AUDIENCE EXTENSION, THE WRITER CAN NOW DELIVER YOUR ADS DIRECTLY  
TO OUR PASSIONATE AND HIGHLY TARGETED AUDIENCE ANYWHERE THEY GO  

ONLINE, SOCIAL MEDIA, AND ACROSS ALL THEIR DIGITAL DEVICES.



MADAVOR MEDIA CUSTOM MEDIA SOLUTIONS

MARKETING SOLUTIONS
• Custom print and digital publications

• Customized email automations and journeys

• Editorial content — white label messaging

• Reference materials and infographics

• Custom publications and event programs

• Brochures, guides, catalogs

• Downloadable PDFs for lead generation

• Variable data printing and mailing

• Consumer surveys, contests and events

Leverage Madavor Media’s experience, volume, and results  
with custom marketing options. 

From inspiration to implementation, Madavor Media has more than 20 years of  
experience producing highly engaging, authoritative content on virtually every platform.  

Eliminate redundancies and save marketing costs by leveraging our in-house teams:

Let our team of experts create and implement a custom solution for you. 
Contact your Media Solutions Manager today!
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to chase the possibility and our readi-
ness when the image emerged. 

I didn’t (and still don’t) have a deep per-
sonal connection with the redwoods or with 
the river in the photo. That kind of famil-
iarity takes more time to build, but seeing 
and capturing that image was no less an 
incredible moment, and it provided a chal-
lenge that’s inherently lost to familiarity.

ANDY WILLIAMS
I’m the guy who doesn’t read book 
jackets or watch movie trailers. I don’t 
want to know too much about what I’m 
going to experience, whether that’s 
a story, a fi lm or a place out in the 
world that I’m going to photograph. 
Previsualizing isn’t in my DNA, but 
it’s an important and valuable part of 
approaching landscape photography. 

With the constant bombardment of 
great images from nearly every place 
on Earth, the real challenge for me with 
previsualizing is ensuring that I’m pur-
suing my own vision. Every time I’m out 
photographing, whether it’s a place that 

is new to me or a place I’ve visited and 
photographed many times, I feel as if 
I have all this “previsualization” in my 
head—a composite of every image I’ve 
ever seen of a place. My job is to parse 
that out into something that’s my own. 

I like to get to a place well before 
the time I think the light will be best. I 
want to get a feel for it. I walk around, 
observing the big scenes and the small 
scenes. What am I looking for? The 
short answer is I don’t know, but, ulti-
mately, the correct answer is the right 
blend of everything I know consciously 
and subconsciously about the place.

From there, it’s on to execution. I fi nd 
that if I consciously force myself to do 
something “different,” then I stand a 
better chance of making a compelling 
photograph. I might change perspective 
by getting really low to the ground, or 
change focal lengths, shooting a tradi-
tional, wide-angle landscape scene with 
a moderate telephoto lens instead and 
then stitching multiple shots together. I 
might shoot with a really shallow depth of 

fi eld or reach for my infrared camera, or 
intentionally overexpose or underexpose 
to draw attention to part of the scene.

In the Khongor Sand Dunes in Mongo-
lia’s Gobi Desert, I had a swirling vortex 
of imagery in my head, but the image that 
came up most often was of camels and 
their riders on a ridge with the setting 
sun, a perfect combination if ever there 
was one. But I didn’t fi nd my best shot by 
looking to recreate this scene. I found my 
best shot by doing something different. 
I turned around! And there I found a 
perfect composition of lines, light and 
shadow…and those camels and riders.

When I’m photographing, there’s no 
real distinction between the previsual-
ized and discovery approaches to seeing 
the landscape. There’s just one approach, 
and it’s an amalgam of everything I 
know and everything I think I know 
about a place before I arrive, and every-
thing I see and take in when I’m there. 
And only after I spend some time getting 
to know the place am I best prepared to 
execute and make a photograph.  OP

Dunes and shadows, Khongor Sand Dunes, Gobi Desert, Mongolia. Photo by Andy Williams.
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You’re 
      Invited!

50th anniversary 
come one, come all

aviation 
enthusiasts

Experienced  
Media Solutions 

Managers & Client 
Services Team 

On-Staff Team of 
Editorial Experts

Award-Winning 
Design Staff

Highly-Engaged 
Content Marketing 

Team 

Customized 
Audience Data 
& Marketing 
Automation

High Volume  
Print Outputs



ABOUT MADAVOR MEDIA

• Consumer print magazines
• Mobile and digital magazines
• Custom print and digital publications
• Email — Custom content
• Digital website packages and data man-

agement platform

• Large and well-respected  
social media communities

• Award-winning recipe database
• Contests and events

Madavor is a world-class media company that produces content across 
multiple platforms for a diverse audience of passionate enthusiasts and 
those seeking to take charge of their well-being.THE POWER OF PASSION.  

THE ENERGY OF ENTHUSIASM. 

MADAVOR MEDIA

WELLNESS DIVISION CREATIVE DIVISION ENTHUSIAST & AVIATION 
DIVISIONS



CONTACT

Contact The Writer team today to learn 
more about how you can partner with the 
leading resource for writers.

MADAVOR MEDIA 
25 Braintree Hill Office Park, Suite 404
Braintree, MA 02184

writermag.com

ALEXANDRA PICCIRILLI
SENIOR MEDIA  
SOLUTIONS MANAGER
617.279.0213
apiccirilli@madavor.com

SEND AD MATERIALS TO:
CLIENT SERVICES
800.437.5828 
clientservices@madavor.com


